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F
rom the construction of tene-
ments in the 1800s to the high-
rise steel and concrete luxury 
residential towers built today, 
for-rent housing has come a 

long way. But one constant is the 
use of wood to build rental hous-
ing. Over the years, architects and 
engineers have pushed the limits of 
what wood can do, and the adoption 
of the 2015 International Building 
Code allows this to continue. 

Not everyone is happy though. 
There has been some recent back-
lash about the number of four- and 
five-story wood-frame apartments 
impacting Denver’s downtown. With 

continued demand 
for housing, esca-
lating construction 
prices and the abil-
ity to achieve even 
higher densities 
under the recent 
IBC, we don’t antic-
ipate the number 
of new wood-frame 
buildings added to 
the Denver land-
scape will dimin-
ish.

The most sig-
nificant benefit the new IBC offers 
wood-frame construction is the 

ability to design a podium building 
based on the overall building height. 
Podium buildings will no longer 
be restricted to only one level of 
podium structure below the podium 
deck. 

This gives designers the ability to 
design a seven-story, midrise build-
ing with five levels of wood-frame 
construction over two levels of con-
crete podium – all above grade. With 
this additional above-grade level of 
concrete, the flexibility and oppor-
tunities to increase density, reduce 
cost or both become possible. 

Options include pulling the tra-
ditional below-grade level parking 

out of the ground to save the cost of 
building subterranean, which is typi-
cal in traditional podium designs. 
Another option would be to leave 
the subterranean parking, which 
allows an additional level of residen-
tial units within the concrete por-
tion of the structure, thus increasing 
density. Both options will change 
how the design world and residen-
tial developers look at the potential 
of a site. 

When evaluating an apartment 
site, a developer typically considers 
four wood-frame apartment designs: 

Investors from outside Colorado represented 
70 percent of purchases through August
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The 2015 International Building Code offers wood-frame construction the ability to design a podium building based on the overall building height. Podium buildings will no longer be restricted 
to only one level of podium structure below the podium deck.
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INSIDE

by Michelle Z. Askeland 
Since the Great Recession ended, 

construction costs in Colorado have 
skyrocketed. The way property man-
agers budget tenant improvement 
projects and building updates must 
be adjusted to take the rising costs 
into consideration. 

“In 2014, the costs of construction 
caught up with this rapid increase in 
demand, and we saw costs increase 
somewhere between 15 and 20 per-
cent,” said Doug Miller, director of 
business development and precon-
struction at Alliance Construction 
Solutions. “The 30-year average is 

only 3 percent per year, so a 15 to 20 
percent increase in costs in one year 
is huge.”

On a typical commercial project, 
a cost breakdown of the prime con-
tract amount will reflect 25 to 30 
percent for project materials, 45 to 
50 percent for direct labor, and the 
balance goes to overhead adminis-
tration costs and profit, said Terry 
Hordinski, Provident Construction 
chief operating officer.

With the largest percentage of 
the budget going to labor costs, 
the undersupply of skilled labor in 
Colorado makes the biggest impact 
on rising costs. Hordinski estimates 

that the cost of labor has gone up 10 
to 15 percent per year for the past 
three years. 

It’s important to understand 
what caused this shortage of labor 
in order to understand its current 
effects. A decade ago, the construc-
tion market was stable and expand-
ing each year, with costs on the rise. 
That changed with the recession, 
which began in 2008 but lagged in 
the construction industry by about a 
year, said Miller. 

“In 2009, the rubber really met the 
road, and we tumbled into the Great 
Recession,” said Hordinski. “That 
year and the next two years were 

painful, both for prime and sub-
contractors. All contractors started 
drastically cutting back their labor 
force, especially in the residential 
community, which directly affects 
the commercial community because 
you’re basically working out of the 
same pool of labor.”

The reduced construction market 
continued into 2012. “As a result, 
you had a tremendous amount of 
displaced workers, who went into 
other fields to find employment,” 
said Hordinski. “It is my personal 
opinion that somewhere between 30 
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How construction costs could affect 
your next project
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For tenant improvement projects or common area upgrades, property managers should budget 15 to 20 percent more than they would have budgeted for the same project in 2013.

Fitness concepts increase
retail competition

INSIDE

by Ryan Gager 
The fitness facility competition is 

heating up in Colorado. Each facility 
is working hard for position in this 
market, much like the hard work 
that is taking place inside of the 
gyms. It has been hard to miss the 
facilities opening up in retail centers 
all over the Denver metro area. The 
influx of specialty fitness or studio 
concepts is spreading, and bigger, 
established facilities are paying 
attention.

“We have taken notice of what 
some of the studio concepts are 

doing,” said Ed Williams, president 
and CEO of Wellbridge, which owns 
Colorado Athletic Club. “The compe-
tition encourages Colorado Athletic 
Club to be better and improve class 
offerings. It’s a good competition 
that helps all brands in the industry.”

Colorado Athletic Club has seven 
locations throughout the Front 
Range, and the eighth is on its way, 
in Lower Downtown at 1601 Wewatta 
St. The fitness centers range in size 
from 35,000 square feet to 120,000 sf, 
among the largest when compared 
with other fitness offerings in the 

state. The new Colorado Athletic 
Club is the third facility in down-
town, with one in the Tabor Center 
at 1201 16th St. and another at 1630 
Welton St.

“Union Station is a hot area to be 
in,” said Williams. “I see some spe-
cialty studio fitness open up in high-
end retail spaces as well, and pay 
more rent just to be in the area.”

Even with all of the fitness facili-
ties entering Colorado, the market is 
not oversaturated, said Jon Weisiger, 
senior vice president of retail ser-
vices with CBRE. Similar to retail, 

there are mergers, including 24 Hour 
Fitness’ acquisition of Denver Bally 
Total Fitness locations in December 
2014, and clubs that are in different 
business cycles. Colorado Athletic 
Club and 24 Hour Fitness are mature 
concepts, while emerging facilities 
are trying to get a bigger slice of the 
pie.

“There is a lot of demand for fit-
ness clubs, and they are trying to 
figure out their correct size and 
place in the market,” said Weisiger. 

With new restaurants increasing in the 
area traditional retail remains important.
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Colorado Athletic Club is opening a third downtown location to go along with its Tabor Center (above) and Welton Street facilities.
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F
rom the construction of tene-
ments in the 1800s to the high-
rise steel and concrete luxury 
residential towers built today, 
for-rent housing has come a 

long way. But one constant is the 
use of wood to build rental hous-
ing. Over the years, architects and 
engineers have pushed the limits of 
what wood can do, and the adoption 
of the 2015 International Building 
Code allows this to continue. 

Not everyone is happy though. 
There has been some recent back-
lash about the number of four- and 
five-story wood-frame apartments 
impacting Denver’s downtown. With 

continued demand 
for housing, esca-
lating construction 
prices and the abil-
ity to achieve even 
higher densities 
under the recent 
IBC, we don’t antic-
ipate the number 
of new wood-frame 
buildings added to 
the Denver land-
scape will dimin-
ish.

The most sig-
nificant benefit the new IBC offers 
wood-frame construction is the 

ability to design a podium building 
based on the overall building height. 
Podium buildings will no longer 
be restricted to only one level of 
podium structure below the podium 
deck. 

This gives designers the ability to 
design a seven-story, midrise build-
ing with five levels of wood-frame 
construction over two levels of con-
crete podium – all above grade. With 
this additional above-grade level of 
concrete, the flexibility and oppor-
tunities to increase density, reduce 
cost or both become possible. 

Options include pulling the tra-
ditional below-grade level parking 

out of the ground to save the cost of 
building subterranean, which is typi-
cal in traditional podium designs. 
Another option would be to leave 
the subterranean parking, which 
allows an additional level of residen-
tial units within the concrete por-
tion of the structure, thus increasing 
density. Both options will change 
how the design world and residen-
tial developers look at the potential 
of a site. 

When evaluating an apartment 
site, a developer typically considers 
four wood-frame apartment designs: 

Investors from outside Colorado represented 
70 percent of purchases through August
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The 2015 International Building Code offers wood-frame construction the ability to design a podium building based on the overall building height. Podium buildings will no longer be restricted 
to only one level of podium structure below the podium deck.
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To reserve ad space, please contact Lori Golightly: lgolightly@crej.com or 303-623-1148 ext. 102
For editorial content, please contact Kris Oppermann Stern, Publisher: kostern@crej.com or 720-331-4087

TWO PAGE SPREAD
16.75” X 10.81” 

FULL PAGE
8.38” X 10.81”

Colorado’s Premier Commercial Design and Construction Magazine
Building Dialogue is a quarterly digital magazine whose readers includes developers/owners, contractors,  
architects, engineers, interior designers, landscape architects and end users/tenant rep brokers. The magazine 
caters specifically to the AEC industry, including features on projects and people, as well as highlighting trends 
in design, construction, development and more.

ISSUE DATE   MATERIAL DEADLINE
March 2026   February 11
June 2026   May 13
September 2026  August 12
December 2026  November 11

2026 AD RATES
Two-page spread $1,750  
Full-page  $995
Half-page  $595 

AD SPECIFICATIONS
• E-mail a high-resolution PDF file to  
  Heather Lewis at hlewis@crej.com

• All images within the ad should be 300dpi or greater     
  at full size; All fonts should either be embedded in  
  the PDF document, or converted to outlines
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   properly link to your website (for example www.crej.com)

AD DIMENSIONS
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FREQUENCY DISCOUNT 
Participate in three consecutive issues and 
receive the fourth issue at no charge.

PREPAY DISCOUNT:
Receive a 5% discount for four-time insertion 
orders prepaid prior to the first issue. 
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1/2: 10.25”w x 7.25” h

Colorado’s Only Property Management Publication
While the Colorado Real Estate Journal continues to run property management news in each edition of the digital 
newspaper, Property Management Quarterly features the most interesting managers, service and supply providers, and 
best practices. All property types are covered, including office, industrial, multifamily, retail, medical office, senior care 
and hotel. Property Management Quarterly’s audience includes developers, investors, and property and facility  
managers. 

ISSUE DATE   MATERIAL DEADLINE
January 7   December 16
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October 7   September 23
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• E-mail a high-resolution PDF file to  
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• All images within the ad should be 300dpi or greater     
  at full size; All fonts should either be embedded in  
  the PDF document, or converted to outlines

• Ads should be setup using RGB color

• Please include www before your web address to  
   properly link to your website (for example www.crej.com)
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To reserve ad space, please contact Lori Golightly  
at 303-623-1148 ext. 102 or lgolightly@crej.com.

For contributed articles, please contact Kris Stern 
at 720-331-4087 or kostern@crej.com.

PREPAY DISCOUNT:
Receive a 10% discount for four-time insertion 
orders prepaid prior to the first issue.

Receive a 20% discount for 12 or more ads 
across any combination of CREJ’s quarterly 
publications prepaid prior to the first issue.
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Colorado’s Only Health Care & Life Sciences Properties Publication
This quarterly digital publication covers all health care-related property types, including hospitals, medical office buildings, specialty 
centers, ambulatory surgery centers, stand-alone emergency departments, urgent care centers, skilled nursing facilities, long-term 
acute care facilities, senior housing, rehabilitation and wellness centers, and other real estate involved in the continuum of care. The 
digital publication covers topics and issues related to development, investment, finance, construction, TI, design, leasing, property 
management, law and valuation, as well as market conditions and factors. Additionally, the scope of the digital publication has been 
expanded to include the fast-growing life sciences real estate sector, which encompasses a wide spectrum of facilities, labs, manufac-
turing space and critical environments for a broad range of companies and medical fields including biotechnology, pharmaceuticals, 
biomedical technologies, nutraceuticals and manufacturing of biomedical devices. Health Care & Life Sciences Quarterly’s audience 
includes developers, investors, brokers, lenders, contractors, architects and property managers.
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January 21   January 7 
April 15   April 1
July 15   July 1
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AD SPECIFICATIONS
• E-mail a high-resolution PDF file to  
  Heather Lewis at hlewis@crej.com

• All images within the ad should be 300dpi or greater     
  at full size; All fonts should either be embedded in  
  the PDF document, or converted to outlines

• Ads should be setup using RGB
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Receive a 10% discount for four-time insertion 
orders prepaid prior to the first issue.

Receive a 20% discount for 12 or more ads 
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Colorado’s Only Multifamily Properties Publication
While the Colorado Real Estate Journal continues to run multifamily news in each edition of the digital newspaper, 
Multifamily Properties Quarterly features the most interesting projects and people, trends and analyses, and covers 
development, investment, leasing, finance, design, construction and management. Multifamily Properties Quarterly’s 
audience includes developers, investors, brokers, lenders, contractors, architects and apartment managers and  
regional managers. 

ISSUE DATE   MATERIAL DEADLINE
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AD SPECIFICATIONS
• E-mail a high-resolution PDF file to  
  Heather Lewis at hlewis@crej.com

• All images within the ad should be 300dpi or greater     
  at full size; All fonts should either be embedded in  
  the PDF document, or converted to outlines
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For contributed articles, please contact Kris Stern 
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Receive a 10% discount for four-time insertion 
orders prepaid prior to the first issue.

Receive a 20% discount for 12 or more ads 
across any combination of CREJ’s quarterly 
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Colorado’s Only Shopping Centers Publication
While the Colorado Real Estate Journal continues to run retail news in each edition of the digital newspaper, Retail 
Properties Quarterly features the most interesting projects and people, trends and analyses, and covers development, 
investment, leasing, finance, design, construction and management. Retail Properties Quarterly’s audience includes 
developers, investors, brokers, site selectors, lenders, contractors, architects and property managers.  

ISSUE DATE   MATERIAL DEADLINE    
February 18   February 4
May 20   May 6
August 19   August 5
November 18  November 4

AD SPECIFICATIONS
• E-mail a high-resolution PDF file to  
  Heather Lewis at hlewis@crej.com

• All images within the ad should be 300dpi or greater     
  at full size; All fonts should either be embedded in  
  the PDF document, or converted to outlines

• Ads should be setup using RGB color

• Please include www before your web address to  
   properly link to your website (for example www.crej.com)
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To reserve ad space, please contact Lori Golightly  
at 303-623-1148 ext. 102 or lgolightly@crej.com.

For contributed articles, please contact Kris Stern 
at 720-331-4087 or kostern@crej.com.

PREPAY DISCOUNT:
Receive a 10% discount for four-time insertion 
orders prepaid prior to the first issue.

Receive a 20% discount for 12 or more ads 
across any combination of CREJ’s quarterly 
publications prepaid prior to the first issue.
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1/2: 10.25”w x 7.25” h

Colorado’s Only Office & Industrial Properties Publication
While the Colorado Real Estate Journal continues to run office and industrial news in each edition of the digital 
newspaper, Office & Industrial Properties Quarterly features the most interesting projects and people, trends, analyses, 
strategies and opportunities. This digital quarterly publication covers development, investment, corporate real estate, 
leasing, finance, design and construction. Office & Industrial Properties Quarterly’s audience includes developers,  
investors, brokers, corporate real estate executives, lenders, contractors, architects and property managers. 

ISSUE DATE   MATERIAL DEADLINE
March 18   March 4
June 17   June 3
September 16  September 2
December 16   December 2

AD SPECIFICATIONS
• E-mail a high-resolution PDF file to  
  Heather Lewis at hlewis@crej.com

• All images within the ad should be 300dpi or greater     
  at full size; All fonts should either be embedded in  
  the PDF document, or converted to outlines

• Ads should be setup using RGB color

• Please include www before your web address to  
   properly link to your website (for example www.crej.com)

2026 AD RATES
Full-page  $995 
Half-page  $595 
Quarter-page  $395

To reserve ad space, please contact Lori Golightly  
at 303-623-1148 ext. 102 or lgolightly@crej.com.

For contributed articles, please contact Kris Stern 
at 720-331-4087 or kostern@crej.com.

PREPAY DISCOUNT:
Receive a 10% discount for four-time insertion 
orders prepaid prior to the first issue.

Receive a 20% discount for 12 or more ads 
across any combination of CREJ’s quarterly 
publications prepaid prior to the first issue.



CREJ.COM DIGITAL ADS

Questions, please contact Lori Golightly at  
303-623-1148 ext. 102 or lgolightly@crej.com

CREJ.com reaches 30k+ visitors per month, including more than 13k unique visitors..  

Commercial real estate professionals visit CREJ.com to read the digital edition of our main section as
well as our quarterly publications. And, our thousands of conference attendees know that CREJ.com is
the easiest way to register for our next must-attend conference. Add that all up and CREJ.com is the 
No. 1 community for Colorado commercial real estate professionals and service providers to connect with 
and share information.

GROW YOUR REACH 
OUR DIGITAL READERS ARE  
YOUR CUSTOMERS

DIGITAL ADVERTISING

RATES/PER MONTH 12 Mos. 6 Mos. 3 Mos. 1 Mos.

300 x 250 ROS Banner Ad  $275 $325 $355 $395
728 x 90 ROS Banner Ad $325 $355 $395 $450
 
300 X 250 BANNER AD: ROS banner ads appear on every page of our website 
along the footer. 

728 X 90 BANNER AD: This horizontal ROS banner ad appears at the top of all
CREJ.com pages.

30k+ 
Visitors a month to CREJ.com

13k+ 
Unique visitors per month
to CREJ.com

10k+
Impressions per month
(estimated)



2026 CREJ CONFERENCE SERIES

For more information on these events, including exhibitor and sponsorship opportunities, please contact Lori Golightly at 303-623-1148 ext. 102 or e-mail lgolightly@crej.com
Events will be held at The Cable Center - 2000 Buchtel Blvd. S., Denver, CO 80210

MAY 7, 2026 - MORNING MAY 7, 2026 - AFTERNOON

MARCH 10, 2026 - MORNING MARCH 10, 2026 - AFTERNOON

MARCH 11, 2026 - MORNING MARCH 11, 2026 - AFTERNOON

APRIL 14, 2026 - MORNING APRIL 14, 2026 - AFTERNOON

APRIL 15, 2026 - MORNING APRIL 15, 2026 - AFTERNOON

MAY 5, 2026 - MORNING MAY 5, 2026 - AFTERNOON

MAY 6, 2026 - MORNING MAY 6, 2026 - AFTERNOON

AUGUST 25, 2026 - MORNING AUGUST 25, 2026 - AFTERNOON

AUGUST 26, 2026 - MORNING AUGUST 26, 2026 - AFTERNOON

        2026 Denver
Commercial Real Estate 

2026
Spring

2026         Health Care  2026

2026

2026
Affordable Housing 2026Hotel

2026 2026

2026            Development,
Construction   Design Residential&Commercial

Land Development

2026

2026Fall 2026
Fall

2026

2026

DataCenters2026

Green Building
2026

       Multifamily  
Attainable Housing
2026 



CONFERENCE EXHIBITOR & SPONSORSHIP LEVELS
PLATINUM EXHIBITOR   $3,500
• 2-minute presentation to conference  

attendees with optional PowerPoint/video 
(Category Exclusivity: No one else in your  
primary line of business may participate at  
the platinum or gold level.)

• Your logo will appear on the conference  
registration page on crej.com and will be 
linked to your company website

• Your logo will appear in the conference  
PowerPoint

• 10’x10’ booth space at the conference; power 
included

• Mailing list of all attendees
• 4 complimentary admissions to the conference  

(value of $115 each)
 
GOLD EXHIBITOR   $2,000  
2-minute presentation to conference  
attendees with optional PowerPoint/video
• Your logo will appear on the conference  

registration page on crej.com and will be 
linked to your company website

• Your logo will appear in the conference  
PowerPoint

• 10’x10’ booth space at the conference; power 
included

• Mailing list of all attendees
• 4 complimentary admissions to the conference  

(value of $115 each)
 

SILVER EXHIBITOR   $795
• 6-foot tabletop space at the conference; 

no power
• Your company name will appear on the  

conference registration page on crej.com  
with a link to your website

• Your company name will appear in the  
conference PowerPoint 

• Mailing list of all attendees
• 2 complimentary admissions to the conference  

(value of $115 each) 

CORPORATE SPONSOR   $595
• Your logo will appear on the conference  

registration page on crej.com and will be 
linked to your company website

• Your logo will appear in the conference  
PowerPoint

• Mailing list of all attendees
•    1 complimentary admission to the conference  
     (value of $115)

Food & Beverage Sponsor   $695
• Signage with your company logo prominently 

displayed at both the food and beverage  
stations (you may supply a pull-up banner 
and/or branded napkins).

• Your logo will appear on the conference  
registration page on crej.com and will be 
linked to your company website

• Your logo will appear in the conference  
PowerPoint

• Mailing list of all attendees
•    1 complimentary admission to the conference  
     (value of $115) 
 
2026 ANNUAL Conference LANYARD SPONSOR 
$2,500 (sold)

2026 CONFERENCE SERIES

To Reserve Your Exhibitor/Sponsor Package or for questions please call  
Lori Golightly at 303-623-1148 ext. 102 or e-mail lgolightly@crej.com



7x24 Exchange Rocky  
Mountain Chapter

American Council of Engineering 
Companies of Colorado

Building Operators  
Association of Colorado

Building Owners & Managers 
Association of Southern Colorado

Association for  
Facilities Engineering

Building Owners & Managers  
Association, Denver Metro 

Associated General Contractors, 
Colorado Chapter

Associated Builders and Contractors, 
Inc. - Rocky Mountain Chapter

Appraisal Institute,  
Colorado Chapter

Apartment Association of  
Southern Colorado

Apartment Association  
of Metro Denver

American Subcontractors 
Association

American Society of Landscape  
Architects, Colorado Chapter

American Society of  
Interior Designers

American Institute of  
Architects of Colorado

Certified Commercial Investment  
Members, Colorado/Wyoming Chapter

Colorado Association of Heatlh Care 
Engineers and Directors

Rocky Mountain Mechanical 
Contractors Association 

Colorado Bar Association

Home Builders Association  
of Metro Denver

Economic Development  
Council of Colorado

Counselors of Real Estate –  
Colorado Chapter

Design-Build Institute of America 
Rocky Mountain Region

CoreNet Global Colorado Chapter 

Community Associations Institute

Commercial Real Estate Women

Commercial Brokers of Boulder 

Colorado WaterWise

Colorado Society of  
Certified Public Accountants

Colorado Restaurant Association

Colorado Mortgage  
Lenders Association

Colorado Hotel and Lodging  
Association

Institute of Real Estate Management 
Greater Denver Chapter

Institute of Real Estate  
Management Chapter 53 

International Facility Management 
Association, Denver Chapter

International Interior Design  
Association Rocky Mountain Chapter

U.S. Green Building Council,  
Colorado Chapter

Society of Industrial and Office  
Realtors Colorado Chapter

Southern Colorado  
Commercial Brokers

Society for Marketing  
Professional Services Colorado

Rocky Mountain Shopping  
Center Association

Rocky Mountain
Masonry Institute

Rocky Mountain Association  
of Energy Engineers

Professional Land Surveyors 
of Colorado

NAIOP Colorado 

Mile High Exchangors 

LeadingAge Colorado

Land Title Association of  
Colorado

Investment Community  
of the Rockies

Urban Land Institute Colorado

CBB

Women in Design Denver

International Facility Management 
Association, Pikes Peak Chapter 

ASSOCIATIONS
Colorado Real Estate Journal is where the commercial real estate community meets twice monthly to share 
news, information and ideas. Our professional and trade association partners and friends include:


